2015 Pitt Meadows demographics
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Shelter $19,839
Transportation $14,116
Recreation $4,764
Clothing $4,134
Health core $2,803
Personal Care $1,510
Education $221

Household operation $5,161
Games of chance (net) $188

Social science, education, Traes, fransport &
government & religion  equipment operators
12.1% 14.9%

Household furnishings & equipment $2,489
Miscellaneous expenditures $1,626

Reading materials & other printed matter $2,022
Tobacco products & alcoholic beverages §1,469

*Participation Rate: 70.9%

For further information regarding demographics, please contact Naz Ali | National GIS Coordinator 604.662.5173 canadamapping@chre.com
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